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AARON WOO

4235 12th Avenue NE Apt. #1
Seattle, WA 98105
(808) 389-2263
awoo53@gmail.com

University of Washington  Seattle, WA
BFA Degree in Visual Communication Design
Attended 2002-2006

Punahou School  Honolulu, HI
Graduated 2002 with honors

Waialae Japanese Language School  Honolulu, HI
Attended 1989-1999
Graduated 1999 with honors

EDUCATION

Push Design  Seattle, WA
Junior graphic designer. Designed corporate identities, printed materials (multi-page documents, mailers, 
exhibit booth, advertisements), websites and related web materials(code and aesthetics).  Feb 2007-May 2007.

Xeriton Corporation  Sammamish, WA
Contracted graphic designer. Designed corporate identities, websites (code and aesthetics), web graphics 
including advertisements and icons, and software UI.  Aug 2006-Feb 2007.

Nick Kaars Associates, Inc. Designers & Signage Consultants  Honolulu, HI
Internship. Assisted in designing wayfi nding signage, spec sheets, and surveying sites. Jun-Sept. 2004.

Committee Organizing Rape Education at UW  Seattle, WA
Designed print and poster materials for multiple campus campaigns and events. Dec 2005-present.

Hui Hoaloha ‘Ulana: The Hawaii Club at UW  Seattle, WA
Designed club website and promotional campaign (fl yers, poster, website) for annual luau. 
Historian providing photographic documentation for club events. Sept 2003-Dec 2006.

1101 Cafe at UW  Seattle, WA
Student coordinator who supervised and managed human resources and student employees. Responsibilities also 
included preparing food, meals, dining facilities, and handling cash transactions. Sept 2004-May 2006.

Technical Knowledge
Adobe Photoshop
Adobe Illustrator
Adobe ImageReady
Adobe InDesign
Adobe Acrobat

EXPERIENCE

 
Macromedia Flash 8
Macromedia Dreamweaver 8
HTML/XHTML
CSS
Microsoft Offi ce

Travel
Rome, Italy. Study abroad design program for four weeks in Sept 2005.
Tokyo, Japan. Homestay and study abroad program for six weeks in summer 2000.

Interests
Cinema, comic book collecting and illustration, trying new foods and cuisine. 

PERSONAL



AARON WOO

4235 12th Avenue NE Apt. #1
Seattle, WA 98105
(808) 389-2263
awoo53@gmail.com

John Close
Senior Graphic Designer
PushDesign
111 S. Lander Street Suite 204
Seattle, WA 98134
(206) 749-9995
johnc@pushdesign.net

Conrad Saam
Marketing and Campaign Manager
(Formerly of) Xeriton Corporation
(425) 281-8000
conradsaam@gmail.com

Christopher Ozubko  
Director of School of Art, University of Washington
Box 353440
University of Washington
Seattle, WA 98195-3440
(206) 685-2442
ozubko@u.washington.edu

Axel Roesler
Associate Professor, VCD+Interaction Design, School of Art, 
University of Washington
(206) 685-9053
roesler@u.washington.edu

Kathy Hanken 
Manager, 1101 Cafe, University of Washington
Box 355601
University of Washington
Seattle, WA 98195-5601
(206) 543-6975
kh65@u.washington.edu
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Portfolio
ANALYZE > TRANSLATE > SYNTHESIZE > PRODUCE

I approach every project not only as an assignment, 
but as an artistic representation of ideas; the opportunity 
to communicate and create on a higher visual level. 

Project list >>
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The Overspent American

Kitchen of the Future Interface

Zaira

S.A.R.V.A. Week

Saucony

A.S.C. Talent Show

Park It Here

UW Hawaii Club Luau 2006
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The Overspent American
SOFTCOVER BOOK  8”x10”

Juliet B. Schor’s novel “The Overspent American” examines 
America’s trend of upward spending and its detrimental 
effects on middle and lower class citizens. My redesign of the 
novel uses original photography, pull quotes, and highlights 
to emphasize her points. In essence, if one were to read just 
the highlights and pull quotes they would be able to fully 
understand her ideals. At the same time, I was careful to 
ensure that these highlights do not change the overall voice 
of the novel. The glamorous “high-end” lifestyle presented 
by the media appears in color, while the reality of window 
shopping appears in black and white.

 >>Cover   8”x10” 



The Overspent American
SOFTCOVER BOOK  8”x10”

 <    >Interior Spread  20”x8” (10”x8”)



The Overspent American
SOFTCOVER BOOK  8”x10”

 <    >Interior Spread  20”x8” (10”x8”)



The Overspent American
SOFTCOVER BOOK  8”x10”

 <    >Interior Spread  20”x8” (10”x8”)



The Overspent American
SOFTCOVER BOOK  8”x10”

 <<Interior Spread  20”x8” (10”x8”) Next Project >>



The Kitchen of 2040
USER INTERFACE

A hypothetical interface that can be projected in any direc-
tion, transforming any surface into an easily accessible 
touch screen. Integrated within the kitchen, a user can in-
stantly browse their recipe database, take stock of available 
ingredients (and based upon that view cookable recipes), or 
schedule appliances to cook meals. Instead of browsing reci-
pes by category, the user applies any combination of “fi lters” 
or criteria such as main ingredient, cooking time, dietary 
restrictions, or most frequently cooked meal. This saves the 
user time and eliminates the need to go hunting through 
volumes of cookbooks for a single recipe. 

 >>Overview of future kitchen 



The Kitchen of 2040
USER INTERFACE

     >Overview of future kitchen



The Kitchen of 2040
USER INTERFACE

Interface screenshots
+ Click to view movie clip

Next Project >>

http://www.aaronwoo.com/media/Interface.mov


Zaira
BOOK  10”x6”

This book is a visual interpretation of an excerpt, the city of 
Zaira, from Italo Calvino’s “Invisible Cities.” Zaira is a city of 
constantly fl uctuating memories. I tried to convey this by 
emphasizing the vibrant yet often times blurry and overlap-
ping visual memoirs that exist within our minds. The book 
itself uses completely original photography which I shot and 
manipulated myself. The pages and cover are mounted on 
thin bristol board and wire bound so that two-page spreads 
can be viewed fl at and in their complete form.

 >>Interior spreads  20”x6” (10”x6”)



Zaira
BOOK  10”x6”

 <    >Cover  10”x6”



Zaira
BOOK  10”x6”

 <    >Interior Spread  20”x6” (10”x6”)



Zaira
BOOK  10”x6”

 <    >Interior Spread  20”x6” (10”x6”)



Zaira
BOOK  10”x6”

 <<Interior Spread  20”x6” (10”x6”) Next Project >>



S.A.R.V.A. Week
POSTER  20”x30”

The Committee Organizing Rape Education (C.O.R.E.) is a 
volunteer on campus group at the University of Washington 
whose goal is to end sexual assault through peer education. 
By sponsoring events such as lectures, exhibitions, movies, 
and campus activities the group hopes to provide a non-
aggressive means of ending and preventing all forms of 
sexual assault throughout the community. Sexual Assault 
Relationship Violence Awareness (S.A.R.V.A.) Week is an 
annual week long event dedicated toward that means. 
With color restrictions and no imagery, I created the poster 
using various weights and sizes of Univers to add contrast 
and visual interest. The magenta highlights emphasize 
details regarding the specifi c speaker or fi lm of the night 
as well as draw attention through their high contrast. 
An 11”x17” variation was also created for this event.

Poster  20”x30” Next Project >>



Saucony
MARK+WEBSITE RE-DESIGN

Shoe company Saucony is known almost exclusively for its 
detail oriented and high quality running shoes. Its mark or 
logo, however, fails to communicate this ideal and is clunky 
and awkward when compared with the velocity-oriented 
looks of Nike, Reebok, and Puma. In re-envisioning their 
identity I hoped to create a mark that was more in the vein 
of speed and the motion of running. An update to their web-
site was also necessary, as their current one fails to engage 
visitors or promote their products effectively.

New mark

Current mark  >>



Saucony
MARK+WEBSITE RE-DESIGN

 <    >Website



Saucony
MARK+WEBSITE RE-DESIGN

 <<    Website Next Project >>



A.S.C. Talent Show
POSTER  11”x17”

The Asian Student Commission’s (A.S.C.) goal is to raise 
awareness of all Asian cultures throughout the community. 
With public social events year-round, the A.S.C. is one of the 
most vibrant groups on campus. Their annual talent show 
is one of their more popular and heavily attended events. 
I used large type and vibrant saturated colors in an effort 
to communicate the high levels of energy and enthusiasm 
that are consistently shown by the talent show’s performers 
and audience.

Poster  11”x17” Next Project >>



Park It Here
POSTER+STATIONARY SET

A poster and stationary set designed as part of the self-
created hypothetical convention titled “Park It Here.” 
The convention’s focus is to promote increasing the number 
of parks in cities as well as maintaining pre-existing ones. 
I researched the topic thoroughly as well as real-life conven-
tion necessities such as venues, accommodations, and 
speakers. I designed the poster with the visual intentions 
of having the parks a vibrant green to contrast with the 
homogenous greys and whites of an urban landscape. 
This also represents a metaphor for the necessary vibrance 
and life parks provide to densely populated urban areas. 
The stationary set mimics this ideal using green dots as 
opposed to wide rectangles. In addition, the dots placed on 
the letter head and envelope serve as guides for folding a 
letter into perfect thirds, and stamp placement respectively. 

 >>



Park It Here
POSTER+STATIONARY SET

Poster front  24”x36” Poster back  24”x36”  <    >



Park It Here
POSTER+STATIONARY SET

Stationary applications Next Project >>



Luau 2006
POSTER  20”x30”

The Hawaii Club at the University of Washington unites 
people from around the world who love Hawaii. The club 
participates in and coordinates many events both social and 
service oriented. The club’s largest event of the year is 
undoubtedly its annual luau which attracts up to 1000 
people, features food and a local band fl own directly from 
the islands. The Hawaiian name for the 2006 luau was 
incredibly long and would be unintelligible to most that 
viewed the poster, so I instead opted to emphasize the more 
well-known term ‘luau.’ I also chose two iconic fi gures in 
relation to Hawaii, a hula girl, and the late great surfer 
Eddie Aikau. I did so in order to hopefully peak the interests 
of people not from Hawaii ( who would recognize the hula 
girl) as well as those from Hawaii (who would also recognize 
Eddie’s likeness). I formatted several other variations for 
promotional purposes using the same imagery. They were 
color and black and white 11”x17” fl iers, and black and white 
8.5”x11” and quarter sheet fl iers.

Poster 20”x30” Next Project >>



Contact

AARON WOO

A:  4235 12TH AVENUE NE APT. #1
      SEATTLE, WA  98105

W: www.aaronwoo.com

E:  awoo53@gmail.com

P:  808.3892263
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