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Portfolio

I approach every project not only as an assignment,
but as an artistic representation of ideas; the opportunity

to communicate and create on a higher visual level.
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The Overspent American

Juliet B. Schor’s novel “The Overspent American” examines
America’s trend of upward spending and its detrimental
effects on middle and lower class citizens. My redesign of the
novel uses original photography, pull quotes, and highlights
to emphasize her points. In essence, if one were to read just
the highlights and pull quotes they would be able to fully
understand her ideals. At the same time, I was careful to
ensure that these highlights do not change the overall voice
of the novel. The glamorous “high-end” lifestyle presented
by the media appears in color, while the reality of window

shopping appears in black and white.

Cover 8"x10”

>>



The Overspent American

Interior Spread 20"x8” (10"x8”)
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ENTITLED “THE MILLION JIRE NEXT

NTRAST TO THE

SHOPR|HG F :
EED T0 LET THE WORLD KN
THAN THEIR

Millions
tioreship to spending. What they acquine and wan iz tightly bound to
thair personal identity. Driving a certain fype of can, weanng pastcular
designes Bhels, ving in & certain king of hame, and ardering the Aght
botte of wine create and sup-por a particsdar image of themsehes to

e Americars, on the ather hand, have a different rela-

prasent to the wordd

This is nof o say thal most Americans make carsumer purchases
solaly to fool others about who Shey really are. IEis not fo say thal we
are a nation of cass stabus-seekers. Or thal prople wheo purchase
e than they naed are simply demonsirating & base mataralizm, in
tha sersa of vaking materal possassions above all else. But it is o
=&y that, unfike the milionaires next door, wha aie not disen to dse
thair wealth fo create an attractive image of themselves, many of us
ara continualy companing ouwr own lfestda and possessions to those
af a select group of peaple we respect and want to be b, peaple
whoae senge of what's impostant in ife seams choge to our swn,
not new—compeditive acqusiton has

This aspect of spand
fong besan &n Amaican nstitaticn. At the turn of the centuny the nc
consumed corepicycush. In the sarly post-Waorld War || decades,
Amaricans spant to Resp up wath the Joneses, using their posse
ssipns to make the statement that they were not failng in ther careers.
But in recant decades, [ﬁ&tu'lh'&dfiﬂ&ﬁﬂlrg has changed ard intap
shad, Incthe ald days, our neighbars sat the standard for what we had
to have, They may hawe sarned a little morg, or 3 litte less, but thair
ncomes and aurs were in the same ballpake Their hause down the
block, warlh reughly the same as ours, confmed this. Today the neigl
boes are no longer the focus of comparison. How could they be? We
may not even know them, much kees which restaerants thay patrenaa,
where thay vacabion, how much they spent far their Iving reom cauch

For reasons that il become cleas, tha COMPANEONS Wa Mase 3
np kanger resincied to those in our general samengs categang or pven
1o those one ung above us on the laddan TCCGI 8 PEqECd 18 more
likely to be making comparisans with, or choose as & “reference group”
peaple whoss INcomes are thres, four, of five tmes his of her own. The
resalt is that milkons of us have becama padicipands in the national
culture of up=scale spending. | call i@ ®ie new consumarkm.

Sart of whafs new = that ifestyle aspirations are now formed by
different points of mefecence, For many of us, the nesghborhood has
besn replaced by a community of coworkers, people we work along-
cada ard codleagues in cur own and related pro fassians. And whils cur
resa-iEe frierids still matier, they have been pined by awr media Smends”
(Thig i frue bath figurstively and literaly=the telewvsion shaw Frianas
= a goed exampls of an nflusntdial meds referent] We wabch the way
tedervisbon familes Ive, we read about the Ifecties ebaites and
ather public fiqures we admire, and we consdously and unconscoushy
assmilate this iformation It affects us

od e are in a wider world, so we like bo know that
wa ara stacking up well against & wider population group that e
people on the Block Mo Farm in thal Bul g new referancs groups
form, they ara, kess likely {0 comprise pocple wiyp all sam approxi-
mately the same arsountalmoney fAnd thersin lises the problerm When
a parson who eams STEM0 a year compares hamself to someone
earning F20,000, the
reecven 8 sTrwing to dolesbit better to be e successful in &

But when a reference group inchudes people 'who pull down gix
sewen-figure incomes, E":'L'.'a trauble. When poet-waitars aam-

000 & year, § and adfors saming

and publishers earning soc-figuras incomas all aspare to ba part of one
uriian literasy referent group, which exerts pressune to drink the same
orand of botted water and wina, waar simiar whan Gtarary clathes,
and app aparls with urban fiberary furndlure, thase al the lower
acomomic end of the reference group find themsalwas in an untenable

padsare are sustainable H creabes some

by vu'mrlg 23

sfuation. Evenil we choose not bo amulabs those spend sstentatiously,
cansumer aspirations can b a serious reach,

TR [RETIOH 395



The Overspent American

Additional problems are created by the aceslerating pace of
product innewation. To gain brosdar distribution for the plethors of new
praducks, manufachurers have gone fo Bestde markeling, targeting
thair pifches of upscala @ams at rich and nonrich alike. Gowmet caraal,
& lusuicue laMe, o bathrace ficlnes el roke 3 statsment, the right
statemant, are offarad ta paople almost averywhers on the economic
=pecirum In fact, thrawgh the magic of plaslic, anyone can buy de-
sagnar arything, at the trandiast ratail shop. Or at outlat prces Thats
the rew consemedsm And its siren call & hard o resist

The new consumarism & alse buil on a rakentless ratcheting up
af the standards If yau move inlo a house with a fifies kitchen, the
prasumption is that you will eventually hava it radons, bacauss thafs a
slarddard thal has now bean establshed,  you didr't have air candi-
tioning in your old car, the presumption is that when you will replacs it,
tho s ane will have it H ypou haven'l been to Europe, the presumplian
i that you wil gt thars, bacauss you desanve to gat thana And 50 on.
In addition 1o the pro@eration of new praducts (computers, o=l phones,
faoes, and othar micreslecironics), thara is a conbnusl upgrads of old
anes—autos and appliances—and a shifl bo custormized, mare sapen-
siva varsions, all lkading to a ganaral axpansian of the list of things we
e ba have The 1925 horne | just maved inde has a closst fao shalow
to fit & hanger 5o the clethes face forward, The real estate agants
suggested | sohve the "problem” by turning the study off the badram
irtto & walk-in, My read whan you could be buying clothes?)

.ﬂﬂnﬂnin_g and the media have played an impartant part in squbd1i|g
aut referance groups veeticaly, When twenty-scmethings can't afford
musch mone than a utiRarian shedio but think they shauld have a Mew
“fork apertment to match She ones they see on Friends, they ane satting
unattainable consurmpiian geals for themselves, with dissabsfaction as
a pradictable result

One salution fo these problems
Mﬂﬂy.mawmdm a pal of young
wrban “enbry-level” sarners: e the faux life, conswming as if you had &
big bank balance Their stratagies? Use your axpansse account for
private antertainment, date bankers, and snaak in to snazzy parfies
without an nvitabion. Hawven't got the wandrobe for 87 Mo matter
Chargt expensve clofhes, wear tham with the tags an, and rehem
tham the morning after. Apparenty the upscals |ife & now so warth
Imgihatdmpﬁon. :hﬂl'mg, and thaft are a small price to pay far it

Wihile
polibicians cantinua to tout the middla class a5 tha haart and soul of
American sociely, for Tar oo many o us being solidy middle-class i
ni kanger good anough,

Odily, it doesn'l seem as i we're speading waslefuly, or even

“Haven’t got the wardrobe for it? No matter.

Charge expensive clothes, wear them with the
tags on, and return them the morning after.”

Interior Spread 20"x8” (10"x8”)

Thase are the mora dramatic examples. Milicns of us face less stark
bt prablemalic compansons every day, Feophs in one-eamer lamiles
find thamzabvas fying ta bve tha ifastyls of ther two-paychack fiends,
Farenls of modest means slruggle 1o pay for the private schosling that
athers in thair refaranca group have astablishad as the right thing to
do Tor their children

awishly. Rathar, mary of us faed we'rs just making it, banely sk to stay
aven, Hul whalfs rerakable is thal this feeling is nol reslricled 1o
famnibias of Imited incema. It's & geraralized feedng, one that seists at
all leveds, Twenly-seven percent of all housshalds making mare than
F 100,000 a year say they cannot afford to buy evenrthing they raally
feed, Meardy 20 parcant say they “spend rearly all thair income on the
basic necessities of e’ In the $E0,000-5100,00 rangs, 33 percant
and cne-third fesl this way, respeclively. Overal, hall the population of
tha richest country in the word say they cannot affond avanrthing they
really need dnd ¥ nol just the poorer hall

Wihy thay walk arourd wilh
avar-prazant material mental *wish lists™ of things fo buy or gat, How

sawas lass than wirlually any othar nation in the werld, it i about the
witys in which, lor America’s middle clazses, “spending becomes yow,"
about how it flatters, anhances, and dafines paople in often wonderful
wiys, bul alse how il lakes over their Bees, by anaksis is based an
new resasnch showing that the nead to spend whatever it takes to
keep current wilhin a chosen reference grawp—which may inclede
mambars of widaly dsparate resourcas—dres much punchasing be-
havioe H analyzes how slandards of belonging socially have changed
n racant decades, and how this changs has mbroduced Amancars o
highly inftensified spending pressures

And fina®y, & is sbout & growsng backlash to the consumption
culbure, a movemrent of peaphs who are dewnshil ing—ty working kss,
anming kss, and iving ther consumear bues misch more deliperately.

TROIUCTICH 7



The Overspent American

A BRIEF CALCULATION

'n AGREEING WITH ETATEMENT. EY INCOME

<Hiok  H10.001-25k $25,001-35k $86.001-50k 350,001-75k HPEO001-100k =100k
| cannot afford to buy e S0 3 Far) 20 T
everything | really need 4 e ’ o = ! </
| spend nearly al of 69 64 62 46 35 23 19
miy money on the basic
necessities of life

The: phenpmenan that Veblen identified and described, conspioupus
congumptin by the rich and the nouveaw iches, was nat new evan in
his o time, Splrbdhglnqstabl'sh a social position has a Ipngh'mluy.
Savanteenth and eghieenth cantury ltakan noblkes bullt opulent palaces
with beautiful facades and, within these facades, placed tiles engraved
with the wonds Pro lnvida (To Be Envled). For cenbunies, artstocrate
passed laws ta forkid nouveaws nch frem copying their clething shyles.
At the furn of the cantury the weakhy pubished merus of their dinnar
parties in the: newspapers, And fifty s age, American social dimbers
bought fake “ancestor portrats® to hang in thelr Bbmanea

Vebler's story made a lot of sense far the upper-crust, tum-cf-the-
cantury urban word of his day. But by the 19208, new developmeants
wers afoct Because of productily and cutput were grawing 5o rap-
idly, maora and mone peaple had entered tha cormfartable middls dassas
and begun fo enjoy substartial discretianany spending. And this mass
prospesty evertualy angendersd a new socioeconomis phenomenon

Interior Spread 20"x8” (10"x8”)

amass keeping-up process that led fo convergence amang consumers
acquisition goals and purchasing patterms.

The advent of mass production in the 18205 made possible an
autpouring of identical consumer goods that neary avargbody wanted=
and ware betier able to afford, thanks fo dedlining prices. By the fifties,
the Srofthe had to have the Jonesas' fully automatic washing maching,
vacuum chanen, and, mest of al, the shing new Chevmaled parked in the:
drivewiay The story of this period was that peaple looked fo thalr swn
nlighborhmd:fur their 5p-|ndi|g s, mnd the ntighl;lm grew mone
and mons allke inwhat they had, Like compared with Bloa and srowe to
becama even more alike.

In addition to Veblen and Duesanberry, a number of distinguished
aconomists have emphasized thess soclal and comparative processes
in their classic accownts of cansumer culture—amang them, John
Hennath Galbraith, Frad Hirsch, Richerd Eastedin, Clalr Brown and
Frhiert Frank, Among tha mast impartant of their MESSARES is that
consumer satisfacton, and diesatefaction, depend lesz on what &
person has in an ahsolube sense than on socially formed aspiratiars
and enpectatons.

By the 15708, soceal trenis wara once agein altaring the nature of
comparatve consumplion. Mast ofniaus was the entrance of lage
nisnbers of mared womean into the labor forca, As the workplace
replaced the coffes katch and the backyard barbacue as locations of
sacial contact, workplace conversation became a scurce of informa-
tion an wha went where fer wacation, who was having a deck put an
the house, and whather the kids ware going to dance dass, summer
camp, or kamte lessons. But in the workplace, mast emoloyess are
axpaosed to spanding habits of people across 8 wider sconomic spac-
trism, particularty thess employees wha work in white-collar HII'I!BS-

“But in the workplace, most employees are
exposed to the spending habits of people
across a wider economic spectrum.”

They have meebngs wih people who wear expensive suils o real”
Gwiss watches, They may work with thair boss, or their bass's boss,
avary day and find ouf a kot about whaﬂhl:( and their families have,

Thiers were alse ripple efiacts on womean wha didre't havs jobs, When
mary people bved in ane-eamer househalds, incomes thrawghcat the
neighborhood tended fo be dose to each other As rany familles samed
two paychecks, howees mothers wha stayed at home ar worked part-
time found fhemsabes compating with nelghbons who could much mons
aasily afford pricey restaurants, piano lessons, and two new cars, Finally,
55 Robart Frar and Phillp Cook argued, there has baen a shift to a
“winner-take-all society: rewards within accupations hae become mone:
unesqually dustributed. As a group of extremely high eamens emerged
within accspation after occupaian,

far those who wanen't captunng a dis-

prapartionate shane of the l-.amings of the QroRp,

TR RACTIOH 28]



The Overspent American

Interior Spread 20"x8” (10"x8”)

i

i

Throughout the 1880 and 1990s, most middle-class Americans
were acquifing at & greater rale than any previous generation af
the middle class. And their buying was mare upscale. By the
end of the 1990s, the familiar elements of the Amefican dream
{8 litthe subirban howse with a while pickel lence, two cards,
and an annual vacation) had ezpanded greally. The size of
houses has doubled in less than [Tty years_ there are more see-
ond homes, automobiles have becorne increasingly sclion-
packed. middle income Americans are doing more pleasure
and vacalion travel, and expendilures on recrealion have maone
than doubled since 1880, Over lrme new ilems bave enbered
the middle-class lilestyle: & personal compuler, educalion los
the children at a privale college, maybe sven a privale schaal,
designer clothes, a microwave, restaurant meals, home and
aulormobile air condiioning, and, of course, Micheel Jordan's
ubiguilous athletic shoes, aboul which children and adullts
bolh displey near shsession. AL a minimum, the average per-
son's spending increased 30 pereent between 1979 and 1995,
AL & mazimurn, calewlated by laking ints acsount a passible
bigs in the consumer price index, the increase was more than
twice that, of abaul 7O pereent.

<K

Next Project >>



The Kitchen of 2040

A hypothetical interface that can be projected in any direc-
tion, transforming any surface into an easily accessible
touch screen. Integrated within the kitchen, a user can in-
stantly browse their recipe database, take stock of available
ingredients (and based upon that view cookable recipes), or

schedule appliances to cook meals. Instead of browsing reci-

pes by category, the user applies any combination of “filters”

or criteria such as main ingredient, cooking time, dietary
restrictions, or most frequently cooked meal. This saves the
user time and eliminates the need to go hunting through

volumes of cookbooks for a single recipe.

Complete Kitchen Control
A hard light projection camaera rides along a beam in
tha cailing with the ability to rotate i any dirsction
and create a display anywhers in the kitchen. The

£ of showing the kitchen intarface, its
splays ara touchabla, allowing the user to
the 05 and control the kitchen without
dirtying buttons or actually touching a surface. With
complete area covarage the projection camera
provides ncreased accessibility and corvenience

Frosscer

Dry Food Starage

Taking Stock
Within each cabinet of the kitch

ping inform the options provided
such as product searches and redipe

)

Future Kitchen 03 and Interface T T
Utibzing the scanners, cameras, and sansora which

are physically integratad, the kitchen'a operating

eystem provides & multitude of options beyand

simple timer and temperatura control.

Cooking foods can be monitored n resk-time, with
complete descriptions on quality, visuals, time
remanng, and also recommended changes in
procedure. This takes the guess work out of cooking
&3 well as aliowing for deviations in plana, making
sure food i cookad perfectly everytima.

Overview of future kitchen

Mewigate any number of recipes that
wou dowvnload from the internet,

record from & television show or input

on your own. hMenug provide simnple

and fast navigation to meals. Usad in

conjunction with imventary scanners
users can see what is needed or
create something using what they
hava. Thees options are recognizad
and provided by the kitchen 05,

Ueers are alzo given the option to

expariment and cook on . i

recording device notes the process,
which can be retrieved or referenced
at a later date.

By scceszing the hardlight diaplay & user can
open, check, and even look into a cabinet or
storage space without moving or physically
touching the actual object. Inventory s well as
other hands-free help increase conve-
nience &3 well &3 sanitation.

The Kitchen of 2045 Ben Smith Aaron Woo

>>



The Kitchen of 2040

Complate Kitchan Control

A hard light projection cameara rides along a beam in
tha cailing with the ability to rotate i any diraction
and creats a display amywhere in the kitchen. The
primary maans of showing the kitchen intarface, its
hard light displays ara touchabls, allowing the user to
navigate the 05 and control the kitchen without
dirtying buttons or actually touching a surface. With
complete area covarage tha projection camera
pronades increased accessibility and corvenience

Futura Kitchen 05 and Intarface

\Utilizing the scanners, cameras, and sensors which
are physically integrated, the kitchen's opsrating
system providas & multitude of options beyand
simgple timer and termperature contral.

Cooking foods can be monitorad i resktime, with
complete descriptions on quality, visuals, time
remainang, and also recommended changes in
procedure. This takes the guesa work out of coaking
g3 well as allowing for devietions m plans, meking
sare food i cooked perfectly evarytime.

Overview of future kitchen
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Mawigate any number of recipes that RELFEL

135°F

wou desvnlcad from the internet,
record from & television show, of input
on your own. Menus provide simple
and fast navigation to meals. Usad in
conjuncton with inventony scanners
users can ses what is needed or
create something using what they
hawe. Thass options afe recognizsd
and previded by the kitchen 05,

Uzars ara aleo given the cption to
expariment and cook on thes own. &
recording device notes the procesa,
‘which can be retrieved or referenced
ata later date,

Taking Stock

Within each cabinet of the kitchen most sensors
wiach scan and identify various products, These
sensors then compile thes data and display it
on the user interface, showing the irventory of
the entee kitchen or simply one cabenet, This
data remains in the kitchen system until the
next scan, helping inform the options provided
10 the user such s product searches and recipe
options,

STOCE, ».oommer

By soceasng the hardlight deapley 8 user can
open, chack, and even lsok ints a cabinet or
storage spece without mawing or physscally
touching the actual object. Inventory s wall as
other hands-free opbons halp increase conve-
nience &s well &3 sanitaton.

The Kitchen of 2045 Ben Smith

Aaran Voo



The Kitchen of 2040
1

USER INTERFACE
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Interface screenshots Next Project >>

+ Click to view movie clip



http://www.aaronwoo.com/media/Interface.mov

L}
Za I ra Tha oy does mot o ovwsist of s, bor of el fenshg

This book is a visual interpretation of an excerpt, the city of
Zaira, from Italo Calvino’s “Invisible Cities.” Zaira is a city of
constantly fluctuating memories. I tried to convey this by
emphasizing the vibrant yet often times blurry and overlap-
ping visual memoirs that exist within our minds. The book

itself uses completely original photography which I shot and

) ey

manipulated myself. The pages and cover are mounted on
thin bristol board and wire bound so that two-page spreads

can be viewed flat and in their complete form.

Interior spreads 20"x6” (10"x6") >>



Zaira

Cover 10"x6”



Zaira

The city does not consist of this, but of relationshgs't
A

the measurements

of its space Rt

X .

Interior Spread 20"x6” (10"x6”) < >



Zaira

the height of a lamppost and the
distance from the ground of a
hanged usurper’s swaying feet;
the line strung from the lamppost

to the railing opposi a
festoons that decon
of the queen’s nup

Interior Spread 20"x6” (10”"x6”) < >



Zaira

the firing range of a
gunhoat which has
suddenly appeared =
beyond the cape and

the bomb that destroys
the guttering; the rips

in the fish nets

e

N

.

e : L < i and the three old men
— ; S/ ; seated on the dock
— 4 . _ Al ; mending the nets

e

Interior Spread 20"x6” (10”x6”) K Next Project >>



S.A.R.V.A.Week

The Committee Organizing Rape Education (C.O.R.E.) is a
volunteer on campus group at the University of Washington
whose goal is to end sexual assault through peer education.
By sponsoring events such as lectures, exhibitions, movies,
and campus activities the group hopes to provide a non-
aggressive means of ending and preventing all forms of
sexual assault throughout the community. Sexual Assault
Relationship Violence Awareness (S.A.R.V.A.) Week is an
annual week long event dedicated toward that means.
With color restrictions and no imagery, I created the poster
using various weights and sizes of Univers to add contrast
and visual interest. The magenta highlights emphasize
details regarding the specific speaker or film of the night

as well as draw attention through their high contrast.

An 11"x17” variation was also created for this event.

THE
COMMITTEE ORGANIZING
RAPE EDUCATION
PRESENTS:

-A- R [ | || ||
W E SEXUAL ASSAULT RELATIONSHIP VIOLENCE AWARENESS

ALL EVENTS ARE FREE AND OPEN TO
MEMBERS OF THE UW COMMUNITY

“CONSENT IS SEXY” DAY WITH DR. PEPPER SCHWARTZ

SEXPERT SEEN ON OPRAH, GOOD MORMING AMERICA, AUTHOR OF OVER 14 BODKS
& 5 N . COLUMMNIST FOR GLAMOUR MAGAZINE, LIFETIME TV
HUB Auditorium. Doors open 6:30 PM Discussion 7:00 PM .

SCREENING OF “BORN INTO BROTHELS” WITH
ACADEMY AWARD AND SUNDANCE FILM FESTIVAL WINNING DOCUMENTARY PRE-FILM GU EST S PEAKER

+r W % W - AOGER EBERT
HUB Auditorium. Doors open 6:30 PM Guest lecturer 7:00 PM  Film starts 7:30 PM

“SAFETY UNDER THE STARS” NIGHT RUN WALK
WITH KEYNOTE SPEAKER LORENZO R

Rally + speech at UW Red Square 6:00 PM.
Run/walk circles campus and ends at the HUB Lawn featuring live entertainment by Flowmotion
and refreshments. Register online at

“REAL MEN OF UW” CAMPAIGN CONTACT+MORE INFO

UW MEN'S BASKETBALL HEAD COACH

Thea Raal Men of LW is a poster campaign that wil rn &= part of Seasl
Assault and Rel hip Vislence (SAFA) Week and is

by the Commitiss Crganing Rage £ CRE)

ASUW. Male shadent, staf, and faculty dthe W

*risal men” £ A thesir i totreal

nnnnnnnnnn

thir p .3 3
aganst J . See the exhibit of S lio E: , the HUB Art

Gallary. or tha Studant Actiities Office on the second flaor of the HUE.

Poster 20"x30”
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Saucony

Shoe company Saucony is known almost exclusively for its
detail oriented and high quality running shoes. Its mark or
logo, however, fails to communicate this ideal and is clunky
and awkward when compared with the velocity-oriented
looks of Nike, Reebok, and Puma. In re-envisioning their
identity I hoped to create a mark that was more in the vein
of speed and the motion of running. An update to their web-
site was also necessary, as their current one fails to engage

visitors or promote their products effectively.

Saucony

SAUCONY
—



Saucony

'm’j_ = Saucony — E 80060 Sanicovy
g @ https/fwww.saucony.com (] - 'I’Q' Google E E g ]@ http:/fwww.saucony.com (] "rQ' Google
— = ~ [0 RomanForum Apple .Mac Apple (179) v

;téﬁ;_ikumaninmm Apple Mac Amazon eBay News (464)¥ Yahoo! Apple(179)¥

Amazon eBay News (464)¥ Yahoo!

A,

SAUCONY INVITATION

ACQHU

Men’s Training

SHOE SCIENCE

COMMUNITY  FIND A RETAILER

G Phoenis
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|

Website < >



Saucony
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MARK+WEBSITE RE-DESIGN

Saucony Saucony

Q.v Google

 News (464) v Yahoo! App  News (464)¥ Yahoo!

Saucony Saucony

Grid Acen Grid Acen
T e | | M

An HRC hael plug and Rearfoot Grid System prowde maximum
cushioning, while the Arch-Lock midfoot support keeps the
foot centered through the gait oycle.

TECHNOLOGY

+ Wisibla rearfoat grid system
+ Arch-lock megfoot wrap
+HRC Heal insert

+ Triangulas lug design

+ Compression malded EVA

DETAILS

Weight: 11.1 oz

Last: Contour

Available widths: Medium
Available szes: T-14

+ View larger "= Back to technical details

[+ Women's sizes

Naxt 10

Saucony Ine | Cuskomer Service | Legsl/Privacy | Contact Saucony Inc | Customer Service | Lagal/Prvacy | Contact
Website << Next Project >>




A.S.C.Talent Show

The Asian Student Commission’s (A.S.C.) goal is to raise
awareness of all Asian cultures throughout the community.
With public social events year-round, the A.S.C. is one of the
most vibrant groups on campus. Their annual talent show
is one of their more popular and heavily attended events.
Tused large type and vibrant saturated colors in an effort
to communicate the high levels of energy and enthusiasm
that are consistently shown by the talent show’s performers

and audience.

To raquest Disability aceommaodations contact the
Disability Service Office at least 10 days in advance

P: 206,532 6450 {Voacal 206,543 B4EZ (TTY)

F. 206.686. 7246
E: dso@iuwashington sdu

Poster 11"x17”

asian Stuheni“f commission

presents its

FRIDAY JANUARY 27, 2006 7PM HUE BALLROOM
FREE WITH STUDENT 1.D.
DOORS OPEN AT &:30PM

Next Project >>



Park It Here

A poster and stationary set designed as part of the self-
created hypothetical convention titled “Park It Here.”

The convention’s focus is to promote increasing the number
of parks in cities as well as maintaining pre-existing ones.

I researched the topic thoroughly as well as real-life conven-
tion necessities such as venues, accommodations, and
speakers. I designed the poster with the visual intentions
of having the parks a vibrant green to contrast with the
homogenous greys and whites of an urban landscape.

This also represents a metaphor for the necessary vibrance
and life parks provide to densely populated urban areas.
The stationary set mimics this ideal using green dots as
opposed to wide rectangles. In addition, the dots placed on
the letter head and envelope serve as guides for folding a

letter into perfect thirds, and stamp placement respectively.
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POSTER+STATIONARY SET
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POSTER+STATIONARY SET
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Luau 2006

The Hawaii Club at the University of Washington unites
people from around the world who love Hawaii. The club
participates in and coordinates many events both social and
service oriented. The club’s largest event of the year is
undoubtedly its annual luau which attracts up to 1000
people, features food and a local band flown directly from
the islands. The Hawaiian name for the 2006 luau was
incredibly long and would be unintelligible to most that
viewed the poster, so I instead opted to emphasize the more
well-known term ‘luau.’ I also chose two iconic figures in
relation to Hawaii, a hula girl, and the late great surfer
Eddie Aikau. I did so in order to hopefully peak the interests
of people not from Hawaii ( who would recognize the hula
girl) as well as those from Hawaii (who would also recognize
Eddie’s likeness). I formatted several other variations for
promotional purposes using the same imagery. They were
color and black and white 11”°x17” fliers, and black and white

8.5"x11” and quarter sheet fliers.

Tht Listversity of Washisgaon Hiwei Clab
Hei Hoalha Ulana presenty luau 1006

April 12,2008 HUB Balrosm
Disors spen o1 4:30p | Frogram beings ot 6:00p

Feananeg.
-Harvesiann yamaaton Eapena ree m concart
Marfentse Hawaran dmner

~Tahutign, inpsitusnal, ard contpmgoniry huls

periomances
Produets durwetly s she islaeds for sale
-RaMfha jpriz s thecasgheut the sight

Teckeen

STIN Saadents, acalty. Sall v cureert UWLD,
£25 General Puble
26 A the Soer

For moe islormanen please wid us o the web:

Poster 20”"x30”




Contact

AARON W00


http://www.aaronwoo.com
mailto:awoo53@gmail.com

	Resume: 
	references: 
	portfolio: 
	contact: 
	TOC: 
	Button5: 
	Button6: 
	Button7: 
	Button8: 
	Button9: 
	Button10: 
	Button11: 
	Button12: 
	Button13: 
	Button15: 
	Button16: 
	Button17: 
	Button18: 
	Button19: 
	Button20: 
	Button21: 
	Button22: 
	Button3: 
	Button23: 
	Button24: 
	Button41: 
	Button4: 
	Button26: 
	Button28: 
	Button29: 
	Button27: 
	Button30: 
	Button31: 
	Button32: 
	Button33: 
	Button14: 
	Button25: 
	Button34: 
	Button35: 
	Button36: 
	Button37: 
	Button38: 
	Button39: 
	Button40: 
	Button42: 
	Button43: 
	Button44: 
	Button45: 


